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1. Executive Summary 

Deliverable 8.1 (D8.1) is the basic communication package of the HYSTORE project, in which 

the public communication materials, corporate identity and website are described. The 

communication materials included are the following: the project presentation, poster, 

brochure, social media, the logo and the website. 

The communication materials themselves are attached, while this document describes them in 

detail, with screenshots. 
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2. Introduction 

This document presents both the physical and virtual elements that will be used as part of 

HYSTORE communication and dissemination campaign to promote the project. Through 

various communication outlets the consortium intends to promote the objectives, processes 

and results of the HYSTORE and present it to selected stakeholders and suppliers, such as the 

scientific community, technical experts, strategic experts and policy makers, stakeholders, the 

general public and end-users.  

Our overall stakeholder engagement strategy will be described in deliverable 8.3 (D8.3) 

HYSTORE Stakeholders Community here we only anticipate some planned communication 

goals (why), selected project messages (what), specific objectives, stakeholders (to whom), 

methodology and tools (how), timetable and work plan (when) and, finally, responsibilities 

(who).  

The materials created and presented in this deliverable (D8.1) correspond to the first 

communication package to support these objectives, materially and visually, constituting the 

first step of the project communication, together with the creation of the corporate visual 

identity and the launch of the project website. This deliverable, together with the related 

communication materials, is part of Task 8.1 of WP8, whose main objective is the promotion 

and wide dissemination of the project, wanting also to support the rest of the work packages 

and the long-term objectives of HYSTORE. 

In this document, the communication materials are presented together with their descriptions 

and screenshots.  

The communication, promotion and dissemination materials will be regularly updated during 

the life cycle of the project and can be adapted at the request of the partners, according to 

specific needs. 
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3. Public communication materials  

The entire public communication kit of the HYSTORE project includes the corporate identity, 

logo, and project website, as well as materials such as the project presentation, poster and 

brochure. The next communication materials, to be developed soon, will consist of a project 

status video and a press note. 

The materials included here represent a graphic and explanatory extension of the project, 

diversified into different types of documents according to function and target audience, which 

will help to disseminate the project through different channels, such as the web, social 

networks, public presentations, etc. 

The enclosed communication package aims to provide partners, the public, stakeholders and 

journalists with different materials explaining and illustrating the following: the challenges 

faced by the project, the opportunities it seizes, the proposals it offers and, finally, the main 

concepts, objectives, methods, technologies and use cases around Europe. 

3.1. Project Presentation 

3.1.1 Power Point 

A PowerPoint standard presentation has been created for the HYSTORE partners to be displayed when 

presenting the project at conferences, meetings, fairs and other events. The presentation is a baseline 

guide that provides key project information. It can be adapted or completed by each partner for 

specific needs or events. 
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3.1.2 Poster 

A roll-up poster has been designed as an important tool for general 

project visibility during events, conferences, open days, and workshops. 

The poster has been designed with an informative, but also explanatory 

and pedagogical intention, so in addition to informing, it explains some 

technical aspects of the project. The roll-up includes key project 

information as title, main concepts, consortium partners, link to the 

project website, social networks, technologies used and project pilots. 

 

 

 

 

 

 

 

 

 

 

 

3.1.3 Brochure 

An initial  brochure has been created to inform on the project details and also to provide information 

on the project consortium, as well as reference links and contact information.  

The aim of the brochure is to clarify to the readers the different aspects of the project (challenges, 

opportunities, objectives, technologies, pilot sites, consortium members, etc.), as well as to motivate 

their engagement, in order to get the readers to subscribe to the newsletter and visit the website and 

social networks so that they are informed and committed to the project throughout its life. 

This brochure can be adapted for each HYSTORE partner, depending on the event or workshop, to fit 

specific needs on request. 
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3.2. WEB SITE 

The project WEBSITE address is www.hystore-project.eu  

The Home page 
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EVENTS 
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3.3. SOCIAL MEDIA 

HYSTORE is communicating on Twitter and LinkedIn, promoting the project, disseminating its progress 

and generating a progressively growing network of members and followers. In both social media we 

are sharing news, updates, events in which we participate, and other contents of interest.  

3.3.1 TWITTER 

The Twitter account was published on https://twitter.com/HystoreProject 

 

 

 

 

 

 

 

 

 

We will be linked, among other users, to the European Commission and its different agencies and 

organizations, to the H2020 sister projects and Horizon Europe - Life thematic projects well as 

stakeholders, public authorities, investors and potential users. 

3.3.2 LINKEDIN 

The LinkedIn page is targeted to professionals, stakeholders, potential users, public authorities, 

investors. It was created https://www.linkedin.com/in/hystore-project-208270274/ will be member 

of related H2020 featured groups. 

 

 

 

https://twitter.com/HystoreProject
https://www.linkedin.com/in/hystore-project-208270274/
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4. Conclusions 

The communication materials first package consists in the creation of the corporate visual identity of 

the project and the launch of the website to provide partners, stakeholders, journalists, followers of 

the project and also general public, a fundamental knowledge of the HYSTORE project. Through a set 

of different communication materials (PowerPoint presentation, brochure, roll-up poster, etc.), 

HYSTORE social, climatic, economic, energy and technological context has been introduced, as well as 

the challenges the project faces, the proposals and solutions it offers, the technologies and 

innovations on which it relies, its different pilots, and its different channels and contact points to 

encourage further engagement and follow-up with the project throughout its whole life. 

In the next elaboration of communication materials stage, a further step will be taken, through the 

launching of the first video of the project a more complex and elaborated communication material 

that will help to deepen the understanding of the project and its progress, and to continue 

encouraging active involvement with the project. 
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